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INTRODUCTION

Throughout the year, thdCOG Clean Air Committewhich includes staff from the
Association of Central Oklahoma Governmg&€OG City ofOklahoma CityCentral
Oklahoma Transportation and Parking AuthofMETRO Trang$jtOklahoma Department of
Transportation(ODOT,)Oklahoma Department of Environmental Qua(i@DEQ)OGE
Energy Corp(OG&E)Chesapeake Energynd theGreaterOklahoma City Chambeworks to
educate the public on things that they can do as individuals to improve air quality and
reduce transportation related emissions. The committee atmitors the level of ozone
and carbon monoxide in the region's air and iempents the Clean Air Alert Day program in
Central Oklahoma.

In 1997, the Environmental Protection Agency (EPA) tightened ozone standards, citing the
need to protect 125 million Americans, including 35 million children, from adverse health
effects caused bgir pollution.In Central Oklahoma, the new standard caused great concern
because it coincided with one of the worst thrgear spans of summer weather in state
history, making adherence to the standard difficult.

Prior to that time, public education effts regarding air quality in Central Oklahoma had
largely been done through donated media time, the creation of news stories, public service
announcements and through the Cleair Alert Day progranin 200Q the Committee

began to develop strategic martieg and public education programming using paid media in
order to emphasize the importance of air quality to the region.

Despiteperiodic episodesf highozonelevelsduring the past decade, the region has been
able to stay in compliance, thanks largelypartto public involvement and responsible
citizen activity Since 1997, cumulative regional ozone levels have gradually declined.

In March 2008the EPA again made the ozone standards more stringéetincentive for
community engagement iI3ow more mportant than ever

BACKGROUND AND FUNGI
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The Oklahoma Department of Transportation (ODOT) provides the Association of Central
Oklahoma Governments (ACOG) with fed€rahgestion Mitigation Air QualityCMAQ)
funding.Starting in fiscal year 2000, a port was used to assist the Central Oklahoma
region with maintaining its air quality attainment statushis funding, authorized by the
Federal Highway Administration and OD@Tdesignated for the implementation of
transportation control measures arather strategies to help regions meet air quality
standards.In Central Oklahoma, ftinds programs that promote discretionacean air

habits, air quality awarenesmd the Clean Air Alert Day program.

Additional funding from local and private sourcealso used for the campaign.

For the 201@ampaign year, contribidns came from OGE Energy Canpd Chesapeake

Energyh D9 Qa O2Yy (iNAOGdziA2y a ¢ SNB dza@dmotiandmdh FA OF £ f
detailed inthisreport! KS & LIS 1 S Duidhdike Oskd t€uppjeatiihe out

of home and radi@omponents of the media program.

A donation from Redbud Energy2007is still being used to purchase Compact Florescent
Lights (CFLsand to promote energy efficiencfhe Committee is serving @ CFL pledge
RNAOSNI F2NJ 0KS 9bowD, {¢!w a/KFyasS G4KS 22NIR

In addtion to Gmmittee and funding partnerships, the program has benefited frorkiiru
collaborations withthe Oklahoma CitBlack &Decker(Dewalt) dealershipCitadel as well
asconcentrated media exposure througtne Oklahomarand metro television news
programming.

OGE Chesapeake

NERGY

MARKETING AND ADVERNG PARTNER

Third Degree Advertisingan Oklahoma Cityased companyhasservedthe Clean Air
Committee with creative development and media managensnte 2002The company
was awarded a contract with ACOG through a contipetbidding process that began in
2008, with renewable options through the 2010 ozone season.
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ALERT DAPRGGRAMHISTORY

Established in 1992, the Clean Air Alert Day Program was designed to help citizens and
employers take proactive steps to help keep the Central Oklahoma region in compliance
with federal air quality standards.

The Clean Air Committee notifiexchl media and calls attention ®%COG Ozone Alert Days
when weather conditions may be conducive to elevated readings of oaortiee following
day. Informing the public a day in advance gives people the opportunity to plan their
activities, with the inént of reducing pollution levels.

Thehistory of Alert Days in the regias considered when plannirtge media schedule for
the season. There have been 1@rt daysissuedin the past 14ears.Alert Days do not
always coincide with exceedanacaefsozone, but they indicate when pdected weather
conditions seenmostconducive toelevated ozone readings

Ozone Alert Day percentage by month
since 1993

50%

43.86%

45%
40%

35%

30%

25% 22 819%

20% 16.6/%

9
15% 14.04%

10%

5% 2.63%
006 - bd ,
May June July August September

Lined up chronologically based on month and date, 83 percent of Alert Days have been
issued between June 1 and August Ba.take full advantagefahis trend, the core of the
media program is concentrated to run during this time period.
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Number of Ozone Alert Days by year

2010 -Iﬁ 5

2009 8

2008 2

2007 3

2006 W 11
2005 12
2004 2

2003 W 7
2002 ﬁ 6

2001 8

2000 13

1999 W 11

1998 14

1997 3
1996 2
1995 3
1994 3
1993 1

0 2 4 6 8 10 12 14 16

CLEAN AIR ALERT DROR OZONE (OZONE RLIDAYS) IN 2010

There werdive ACOG Ozone Alert Days isstmdCentral Oklahoma in the summer of 2010
Friday- May 28, Thursday August 12, ThursdayAugust 19, Monday August 23, and
Saturday- August 28.

{AYAEFNI 42 wnndpX GKS wnmn aSlazy ¢2ldgdyRS&SySN
summer.Conditions were likely better thamormal; primarily due to the naonwide

reduction of vehiclamiles travéed (VMT) better driving habits and more fuelfficient

vehicles
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Figurel: August 230zone Alert Email Notice

ACDOG Clean Alr Committee Ozone Alert Issued for August 23, 2010
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MARKETING AND ADVHRBING PROGRAM

For 2010 he campaigmmade a shift in thgrimary advertising mediums. This year included a
return to advertising on radio, increased focus on onlive mediaadvertising, an award
winning display in a local shoppingall andgrassrootpublicengagemengctivities

Additional programming, suctsa & LJS | pusediRelpedto continually promote air

quality in the region.

q NEWTHEME AND MESSAGES
" il

rG et ‘ The campaig@adopted avariation indesignand messages

e with new art that illustrates a greater emphasis on making
ua" the messaging more personal to several targeted
Sq _Org demographicsThe change was created itutiate more

J investment from consumers, and to provide for more flexible

‘— . e messages in the future, incasethegf Qa | GG Ay YSy i
changes.
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Figure2: Brand Board Design 1

Create
your SQuUare
of clean air

. »

You know the story about a butterfly flapping its wings and causing wind to
.. blow a thousand miles away. It sou

Clean air

Go to GetSquare.org to get started.

You know the story about a butterfly flapping its wings and

causing wind to blow a thousand miles away. It sounds kind of zen

odzi AGQa GNHzSo /fSIFYy AN RSLISYRa
regular people like you. Simple routines like combining errands and
switching to energyefficient lightbulbs are ways you create your

26y aldzr NE 2F Of SIy | ANXnewhdaeli A0
everyone can do together. Squares of clean air springing up
everywhere. It can happen. It starts with you. Your little changes

can grow into a larger movement that is blowing across our state.

Go to GetSquare.org to get started.
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Figure3: Brand Board Design 2

f Shape
§ your SQuUaAre
I ofcleanair

rol chil ealtl ur agint '
parent: u take ke carpooling once a “
week and gassing up at night, you're helping your kids, your friends — heck - the 5“ o‘g
whole world. .

Because clean air may start with you - but it will help all Oklahomans breathe
healthier. The force is strong in you like that. o

Go to GetSquare.org to get started. acog Chesapeake

LGQA Ay@AaArAofSed LG ad2NNRdzyRa @2dzdp LGQ
LGQa 1AYR 2F fA1S aGKS FT2NOS®Pe hileéeszs Y
L2 gSNES o0dzi ¢6KSy AlG O2YySa G2 ONBFaGAy3a |
be surprised how powerful your small daily acts can be. The impact

of polluted air on health can be measured in eveoygh and

aySST S® CNRY @&2dzNJ INRgAy3ad OKAftRQa FffS
KSFfOGK 2F @2dzNJ [ 3Ay3 LI NByhtad 2KSy @&2d:
square of air, like carpooling once a week and gassing up at night,

@2dzOQNBE KSf LAYy 3 @ &tk theh ihale wokd2 dzZNJ FNR Sy R 3
Because clean air may start with yau but it will help all

Oklahomans breathe healthier. The force is strong in you like that.

Go to GetSquare.org to get started.
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Figure4: Brand Board Design 3

A Ry '

Sparka
new SQuare
of clean air

Dad might think you're still just a kid. And, yeah, you might be
young at heart, but you can still teach him one important lesson: Your square of
clean air isn't just a virtue, it's a habit,

You're doing your part to keep Oklahoma's air healthy. You're carpooling once
a week and combining your trips. Those small acts are how you declare clean air
Nowit's time to give Dad's square a little jolt.

Kickstart new clean air habits. Enter him (or anyone you know) to win an electric
lawnmower today. They're quieter, easier to start and easier to maintain than
standard gas lawnmowers. Cleaning the air doesn't get cooler than this.

Go to GetSquare.org to enter to win!

Dad might think@ 2 dzZQNB & ( AAnd, ye@hdzdui might bd A R @
young at heart, but you can still teach him one important lesson:

2dzNJ aljdzr NBE 2F Ot Sy AN AayQd 2dzaid |
82dzNJ LI NI G2 1SSLI hlflK2YlFQa AN KSIFfa
week and combining your trips. Those small acts are how you
RSOf NS OftSIy FTANY b2g¢g AdQa GAYS G2 3.
Kickstart new clean air habits. Enter him (or anyone you know) to
gAY |y StSOGNRO flogyY2gSNtat2 R 8d ¢KSe&Q
and easier to maintain than standard gas lawnmowers. Cleaning
GKS AN R2Say QiGod&aSqleredly ®MHdtetite | vy ( KA & @
win!
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RADIO ANIELECTRIC MOWER PROMIN

ELECTRIC MOWER

The Committee, along with its partne®G&E EnerGgrpandBlack & Deckeontinued

its electric mower promotion¢ KA & &SI NRa LINRPY2GA2y NBGdZNy a oK
Citadel group, of KY16M, KATIFM and WWL$M. The group also partnered withe

Oklahoma City Thunder and Rumble the Bigmesented one of the mowers as an added

bonus.

1 AWWLSH

640 AM - 98.1 FM

U &
L

= | 'ERESETae: | Search [ZYETEED| for NN ()
mmmmmmmmmm mARGH 25, 2010

Enter to win a new
electric lawn mower "S54
and learn how to get
your own square

of clean air!

o

The promotion involved the giveaway of three electric lawnmowers from a local Black &
Decker dealer ($1,095 total retail vallmsed or6365 per mower through Amazon.com).
With funding from OG&E, a program svdeveloped to promote clean air, lawn care and
electric power.

10
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Listeners were directed tKYISFM, KATIFM and WWL$M websites to register to win an

electric lawnmower courtesy of O&and ACOG. One winner per station was selected. The
Grand Prize winner was awarded their mower by Rumble, the Thunder Mascot! Citadel
OKIFIy3aSR UKS daaiAyaé¢d 2F GKS pSoaritasSa F2N GKS
Campaign.

The Committee used the cleair website, atvww. GetQjuare.organd links on the radio
station websites to collect coast entries.Over 1,000 prticipantsfilled out a simple online
quiz on clean air and ozon®/inners of each mower were drawn through a random number
database The nower contest ran in the month of June.

Citadel ran approximately 25 (:30 second) recor@éelan Air and Electric Mower
promotions and 25 (:15 second) live liners per week per station for four weeks for a total of
100 recorded promotions and 100 live lingrer station!

Radio reach for this contest was 36% of /4816 times. (42% of MiB4, 20 times)

Three Central Oklahomamgn electric lawnmowers, includiriavid Smithof Edmond,
who gave the mower to his fathdack | & LJ NI 2F | e&s&fSteteSR Cl KS

Winners included (from left): David and Jack Smith, Michael Martin and Steve Lindlg

Lindleyof Oklahoma City, andawana and Michael Martimf Newcastle

11
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|RADIO

Engaging citizens in air quality has always leemarketing challenge for the grouince

the region remains in good standing with the EPA, it has been difficult to influence citizens to
take part inpreventative behaviorln 2010the promotionreturned to radio with a focusn
making the emission redttion tips personalThese radio spots were aired in addition to the
ones mentioned in the previous section.

Two new.60 secondadio scriptsand four :15 second linevgere produced and ran on KJYO,
KATT and KT8iring ozone season with an approximate reach of 52% of3418&1 times.
Bonus spots received: 142 (:60) spots, 91 (:15) spots, 159 (:60) online streaming spots, 78
(:15) online streaming spots

4D9b t! w9b ¢ {GESTARWARS THEKE SECOND)

[Music: Orchestral, a la the beginning of the Star Wars trailers.]
[SFX: *kssh!* Light Saber turning on]

DAD: [Faking a slightly British dramatic voice, like Sir Alex Guihe8sQ &

invisible.

[SFX: Hum of a light saber. Continues waving lowly in tHegbmend.]L G Q& | £ f

around you.

KID: Ooh! Ooh! Like the Force?

DAD: Uh...kindofw{ C- Y [A3IKIG {F0oSN) GdaNya 2FFd t I dzaSc
your Square of Clean Air!

KID: Ooh! Do | get special powers? | want to shoot lightning out of my

hands![Makes liditning sounds]

5!5Y hlltés YILeoS AdGQa yz2id tA1S G4KS C2NOS: od
your smalldaily acts can be.

KID: Oh yeah, like what?

51 5Y ,2dzQNB | f NBIFR& R2Ay3 @2dzNJ LI NI o6& NRARRAY
your momcombine trips.

KID: Ad you help by gassing up at night and carpooling!

DAD: You got it! Those little things every day add up to a real force for health!

KID: So my Square of Clean Air is like a part of the galaxy | protect every

day.
51 5Y ¢KFGQa NRIKItoit?52 &2dz GKAY | @&2dzQNB dzLJ
KID: | can do it!

5!5Y wCI1S OOSyd F3AFLAYye aLQ@S ltglhea 1y26y

12
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KID: Visit GetSquare.org and GetAroundOK.com!
DAD: (Change voice) Paid for by the ACOG Clean Air Committee, Chesapeake
Energy andhe Oklahoma Department ofdnsportation.

O( D 9YbCOLLEGE FRESHMAN / gvHORTUNE COOKI&EO0 SECOND)

[Background: Chinese restaurant. Lots of chatter.]

GUY: Oh man, that is definitely the best lo mein in town.
GIRL[SFX: Munching]

Fortune cookies are pretty good, too.

D : 5

quick!

D! .Y DSST = | 3dz2 YI 1848 2yS 2218 |IyR
Now what does youiortune say?

GIRL:tlsaaaayg[Clears throat]

[SFX: Unrolling paper]

GIRL: It means doing little things can have a big impact, like your Square of
Clean Air.

GUY:Oh, | get that. Like, how | should gas up at night and drive the speed
limit. Those little thingsave me a lot of cash.

GIRL: [Quickly] And K I-Howyou-canafford-to-coverthe-tab. Check
please!

GUY: Wait, what?

GIRL: Focus here, padawan. Just imagineat everyone can do together
with these little dailychanges.

D! .Y W9EOAGSRE L OFly &S8SS AGH {ljdzZ NBa
f A1S dhe buNesfly!l f €

GIRL: Uh, sure, but you should probably sit down.

GUY: [More Excited] Flap your gan butterflies! Flap! FLAP! FLAP!

[SFX: Dishes crashing. Restaurant chatter pauses.]

[SFX: Restaurant chatter continues, unimpressed.]

GIRL: Nice save. Okay, your turn. So what does youufatcookie say?

GUY: [SFX: Unrolling paper]

LG alrea axAaAdG DSG{ljdZ NE®2NH G2RIF& G2
GIRL: In bed.

GUY: Hey!

GIRL: Paid for by ACOG clean air committee, Chesapeake Energy and
Oklahoma Department ofrransportation.

13
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115 SECOND RADIO ERS

COMBINE ERRANDS:

Your small daily acts can make a difference. Combining errands into a single

GNR LI 1SSLJa 3lFaz2tAyS Syraarzya 2dzi 2F / Sy(dNI ¢
get your square of clean air. GetSquare.org.

SPEED LIMIT:

2 KSy @&2dz aLISRCH 202ddk/NS/ Iy 2Nibz0 6 SNJT & 2 dzQNB £ a2
€2dzNJ L1201 Sl {IF @S OFakK IyR /SYyiNlt hlftlK2YFlQ
CKFGiQa K2g @2dz 3SG @2dzNJ aljdzr NB 2F Ot SFy | AN

GAS UP AT NIGHT:

Sunny days are great for relaxing outside. Whgte/dt by gassing up during

GKS RIFI@K DF&a dzLJ G yA3IKG YR NBRdzOS avyz23 TN
CKIGQa K2¢g @2dz 3SG @2dzNJ aljdzZ NB 2F Of SFy AN

CARPOOL:

2 Kl GQa GKS 1jdAaoOo1Saa sle (2 AyONBFasS &2dzNJ OF N
Carpoolingeven once a week is just one way to get your square of clean air.

Find out more at GetAroundOK.com

OUT OF HOME

tobb {v!! wohladll[h[D &{O[} ! wo ¢

This year the campaign tried something
ySé F2NJ 0KS a2 dzi
Instead of the traditional oidoor
billboards, our marketing partners at
Third Degree Advertising worked with
Penn Square Mall staff in Oklahoma Ci
to advertise in the food court area
during the months of July and August.
They created a giant 15 foot square tha
was suspended in thigvo story atrium.
The square of clean air is a metaphor
and symbol that helps promote
discretionary habits to incorporate into
our daily lives and extol the health benefits of clean air. Duthiegax free shopping

14
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weekend in August, Clean Air Commitsgaff set up and booth under the square to discuss
the program and distribute promotional items.

The mall gets over half a million visitors during the back to school shopping season.

15
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GRASSROOTS ADVERIGSI

| HARKINS THEATER

The only video advertising for 2010 wdane in movie theater promotiong he primaryspot
was created in 2008gvised with the new color scheme and energy efficient messages
2009 and then reformatted for a movie theater screen in 20T8e promotionran for the
month of June and the first half of July.

The lead character is a man named Dave, and his ques
G 3S4 aDadezlisNiSAbdrage Joe who carpools,
gasses up at night and trighains.Dave also likes to save
money, so he installs CFLs amrgy efficient
appliancesa 5 @S Qa { |j dzi BdBan dzi A €
photographic animation, which was a first for the
campaign.

STREET TEAM

Personal interaction was also an important part of the
2010 Clean Air Campaign. The Clean Air Committee
memberswereto severalevents during the summer
to engage the public in discussions about clean air
strategies anckach individuatan do to help.
Promotional itemsvere also handed out as a means
of getting the message out. This yetlre Street Team
was at Thd?aseo Friday/Saturday Gallery Walk (OKC
Jazz in June (Normanf)ax Free weekend at Penn
Square Malland the Downtown Oklahoma City
Independence Day Celebration.

16
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ONLINBMEDIA

The clean air websité&setSquare.orpwas redesigned, with more graphics, friendlier
navigation, and added emphasis on the new theme and coldrs.website was also used to
promote thelawnmower promotion ancCFL pledge campaighhe GetSquare Twitter feed
and Ozone Alert Day Email Signupevalso incorporated into the new design.

P UG
T ALOG D A8 Sl i

CEW A T WIS U e
e DL YERRTe T s Tes

T Mn Ba ey S 8 herty Tapgeag s eegs
ﬂimﬂiﬁtw"» tasmen T
ELR AL ]

el e P
e e W el € P B S Ty S e e |
D e e i LI

BT B MR TR SRpTR SN ST I W e
Bt 7 saw 0 gy @ sarwren | e | s
e o e e ks L
PO A W
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Dashboard May 1, 2010 - Sep 29, 2010 ~

A Visits Graph by: |5}

May 3 Mey 16

Site Usage

_hedl 2,524 visits _ "l 68.23% Bounce Rate
Mo 4,061 Pageviews ol Ll 00:00:44 Avg. Time on Site
_ppidl 1.61 PagesiVisit M 82.33% % New Visits

i Visitors Overview i Traffic Sources Overview

M Referring Sites
1,620.00 (64.18%)
M Direct Traffic
724.00 (28.68%)
M Search Engines
180.00 (7.13%)
2,1 01 visitors

view report view report

|ONLINE ADVERTISING

The Committeeeontinuedinternet advertising this year with ads 6&t©CO.conand

Facebook The aargeted audience was men and women over 18 in the Oklahoma City metro
area including Edmondjorman and Yukorkacebook ads ran throughout ozone season

from Juneg August 2010. KOCO.com web banner ads ran for two weeks in July and two
weeksin August.

Facebook: received 9,923,452 impressions with 1,811 clicks
KOCO.com: received 310,3@({pressions among A1 with 45 click§KOCO.com receives
approximately 50,000 impressions/day.

,’ Get 1 8
J your Square . «,
L. of clean air gt

18
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|ONLINE ENGAGEMENT
LY FRRAGAZ2Y (G2 FTROSNIA&AAY3I Ay GKS&aS YSRAdzya:x
page and a Twitter account, to announce Ozone Adays and clean air promotions and
news.. 20 K I O02dzyia Oly 06S F2dzyR 0 &AlsaSehimidgK Ay 3 (|
in 201Q the @mmittee utilized Constant Contacan email marketing program to announce
Alert Days, through a graphic htibdsed email. ACOG also began an agency blog at

acogblog.wordpress.com where several air quality related postings may be located.
Additional related content can be accessed at the ACOG flickr photostream and YouTube.

= o
T

twikker [ETTN T q Constant Contact

flickr YUE

LAMAR

—

B R

.
2.
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Win a cordless electric lawn mower!

Zero-emissions in your yard

Go to GetSquare.org to enter!

Win all summer long

Mot on Twitter yet? Her our chanc et the heat.

Follow me on

fcreate]
'your Suare

|

N

of clean air
h“‘;"‘_-.J
Clean Air Tips

® Ride the Bus (S== below).
® Carpool. Go to
GetAroundOK. com to find 2
match.
Gas up the vehicke in the
svening.
Avweid lzwn mowing.
Drive the speed limit on
highway's.

For mare tips visit GetSquare.ong.

Ride the Bus

Riding the bus on Ozone Alert Days
in Okdahema City and Morman is
FREE. Call 235-RIDE, or 325-CART
for route information. METRO
Transit and Clevelsnd Ares Rapid
Transit {CART) provide thess
services. Riding the bus is also
free in Edmond on Ozone Alert
Days, a5 well a5 eveny other day.
Sarvices ars provided by Cibylink
Edmend. For mors information, call
4178008,

About Us

Clean air in Central Okdahoma
translstes into a better quality of
life for cur citzens. Through an
annual public education campaign,
the ACOG Clean Air Committes
proactivehy shares tips on reducing
harmful ground-level ozone through
television and radio spots as well a5
billboards.

About Ozone

In Okdahoma, ground-level ozone,
the primany component of smog, is
a heatth and environmental concem
from May to September. Ozone is
formed by nitregen cxides and
volatile organic compounds mixing
in the presence of intense sunkight.
FAutomeobiles and gasoline-powsersd
engines are 3 primary source for
these pollutants. Industrial
machinery, lzwn and garden
equipment, recreational boats,
dnying paint and charceal grills are
some of the other sources. Litthe or
ne wind further adds to situations
when high amounts of omone can be
crested.

‘While air pollution is unhealthy for
everyons, some people are at
increased nisk because of their age
or health situation. Those groups
include people with asthma, adults

20
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COMMUNITYOUTREACH

TheCommittee supportedBike to Work Dag010, thesixh a 2 F FA OA I £ € entA 1 S
organized in the region bydnsportation staff at ACOG and the citieEBethany,Edmond,
Guthrie,Moore, Norman, Oklahoma City aivadikon Theseveneventsdrew over500riders.

ACOG staffponsoreda table at
ScienceFes2010. Staff interacted withn
estimated5,000schootage childrenn
April at the Oklahoma City Zdo help
educate them on urban air quality issues,
particularly ground level ozone

A computer smulation model, Smog City,
was utilized as well as several hands on
activities including air quality word finds
and gamesThis was theninth year ACOG
worked at the eventACOG also
participated in an orcampus Earth Day
Event at theUniversity of Centria
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OklahomaStaff interacted with students on air quality and transportation issues.

|BUSINESSES

{GFFF +Efaz2 ¢2N] SR | Schno&apslidaEdbusinkasyfotbGsiasy O S a
networking)events sponsored by the Greater OKC Chambéese events werprimarily
utilized to promote and distribute CFLksy R (1 KS &/ KIFy3S | [ A3IKGE
LINE Y2 (S U K SrangStehispoytaicn pléeddGatAroundOK.com
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Kindle Winner Krista Abernathy

Mower Promotion

What will you do for clean air?

Schmoozapalooza 2010




