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INTRODUCTION 

Throughout the year, the ACOG Clean Air Committee, which includes staff from the 

Association of Central Oklahoma Governments (ACOG), City of Oklahoma City, Central 

Oklahoma Transportation and Parking Authority (METRO Transit), Oklahoma Department of 

Transportation (ODOT), Oklahoma Department of Environmental Quality (ODEQ), OGE 

Energy Corp. (OG&E), Chesapeake Energy and the Greater Oklahoma City Chamber, works to 

educate the public on things that they can do as individuals to improve air quality and 

reduce transportation related emissions. The committee also monitors the level of ozone 

and carbon monoxide in the region's air and implements the Clean Air Alert Day program in 

Central Oklahoma. 

In 1997, the Environmental Protection Agency (EPA) tightened ozone standards, citing the 

need to protect 125 million Americans, including 35 million children, from adverse health 

effects caused by air pollution. In Central Oklahoma, the new standard caused great concern 

because it coincided with one of the worst three-year spans of summer weather in state 

history, making adherence to the standard difficult.  

Prior to that time, public education efforts regarding air quality in Central Oklahoma had 

largely been done through donated media time, the creation of news stories, public service 

announcements and through the Clean Air Alert Day program. In 2000, the Committee 

began to develop strategic marketing and public education programming using paid media in 

order to emphasize the importance of air quality to the region. 

Despite periodic episodes of high ozone levels during the past decade, the region has been 

able to stay in compliance, thanks largely in part to public involvement and responsible 

citizen activity. Since 1997, cumulative regional ozone levels have gradually declined. 

In March 2008, the EPA again made the ozone standards more stringent. The incentive for 

community engagement is now more important than ever. 

 

BACKGROUND AND FUNDING 
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The Oklahoma Department of Transportation (ODOT) provides the Association of Central 

Oklahoma Governments (ACOG) with federal Congestion Mitigation Air Quality (CMAQ) 

funding. Starting in fiscal year 2000, a portion was used to assist the Central Oklahoma 

region with maintaining its air quality attainment status. This funding, authorized by the 

Federal Highway Administration and ODOT, is designated for the implementation of 

transportation control measures and other strategies to help regions meet air quality 

standards. In Central Oklahoma, it funds programs that promote discretionary clean air 

habits, air quality awareness and the Clean Air Alert Day program. 

Additional funding from local and private sources is also used for the campaign.  

For the 2010 campaign year, contributions came from OGE Energy Corp. and Chesapeake 

Energy. hD9Ωǎ ŎƻƴǘǊƛōǳǘƛƻƴǎ ǿŜǊŜ ǳǎŜŘ ǎǇŜŎƛŦƛŎŀƭƭȅ ŦƻǊ ǘƘŜ ŜƭŜŎǘǊƛŎ ƳƻǿŜǊ promotion that is 

detailed in this report. /ƘŜǎŀǇŜŀƪŜ 9ƴŜǊƎȅΩǎ ŎƻƴǘǊibutions were used to supplement the out 

of home and radio components of the media program.  

A donation from Redbud Energy in 2007 is still being used to purchase Compact Florescent 

Lights (CFLs) and to promote energy efficiency. The Committee is serving as a CFL pledge 

ŘǊƛǾŜǊ ŦƻǊ ǘƘŜ 9b9wD¸ {¢!w ά/ƘŀƴƎŜ ǘƘŜ ²ƻǊƭŘέ ŎŀƳǇŀƛƎƴΦ  

In addition to Committee and funding partnerships, the program has benefited from in-kind 

collaborations with the Oklahoma City Black & Decker (Dewalt) dealership,  Citadel, as well 

as concentrated media exposure through The Oklahoman and metro television news 

programming. 

 

 

 

MARKETING AND ADVERTISING PARTNER 

Third Degree Advertising, an Oklahoma City based company, has served the Clean Air 

Committee with creative development and media management since 2002. The company 

was awarded a contract with ACOG through a competitive bidding process that began in 

2008, with renewable options through the 2010 ozone season. 
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ALERT DAY PROGRAM HISTORY 

Established in 1992, the Clean Air Alert Day Program was designed to help citizens and 

employers take proactive steps to help keep the Central Oklahoma region in compliance 

with federal air quality standards. 

The Clean Air Committee notifies local media and calls attention to ACOG Ozone Alert Days - 

when weather conditions may be conducive to elevated readings of ozone on the following 

day. Informing the public a day in advance gives people the opportunity to plan their 

activities, with the intent of reducing pollution levels.  

The history of Alert Days in the region is considered when planning the media schedule for 

the season. There have been 109 Alert days issued in the past 17 years. Alert Days do not 

always coincide with exceedances of ozone, but they indicate when predicted weather 

conditions seem most conducive to elevated ozone readings.  

 

Lined up chronologically based on month and date, 83 percent of Alert Days have been 

issued between June 1 and August 31. To take full advantage of this trend, the core of the 

media program is concentrated to run during this time period.  
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CLEAN AIR ALERT DAYS FOR OZONE (OZONE ALERT DAYS) IN 2010 

There were five ACOG Ozone Alert Days issued for Central Oklahoma in the summer of 2010: 

Friday - May 28, Thursday - August 12, Thursday - August 19, Monday - August 23, and 

Saturday - August 28. 

{ƛƳƛƭŀǊ ǘƻ нллфΣ ǘƘŜ нлмл ǎŜŀǎƻƴ ǿƻǳƭŘ ƎŜƴŜǊŀƭƭȅ ōŜ ŎƘŀǊŀŎǘŜǊƛȊŜŘ ŀǎ ōŜƛƴƎ ŀ άƭƻǿ-ƻȊƻƴŜέ 

summer. Conditions were likely better than normal; primarily due to the nationwide 

reduction of vehicle miles traveled (VMT), better driving habits and more fuel-efficient 

vehicles.  
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Figure 1: August 23 Ozone Alert Email Notice
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MARKETING AND ADVERTISING PROGRAM 

For 2010 the campaign made a shift in the primary advertising mediums. This year included a 

return to advertising on radio, increased focus on online/new media advertising, an award 

winning display in a local shopping mall and grassroots public engagement activities. 

Additional programming, such as a ǎǇŜŀƪŜǊΩǎ bureau helped to continually promote air 

quality in the region. 

 

NEW THEME AND MESSAGES 

The campaign adopted a variation in design and messages 

with new art that illustrates a greater emphasis on making 

the messaging more personal to several targeted 

demographics. The change was created to initiate more 

investment from consumers, and to provide for more flexible 

messages in the future, in case the regiƻƴΩǎ ŀǘǘŀƛƴƳŜƴǘ ǎǘŀǘǳǎ 

changes. 
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Figure 2: Brand Board Design 1 

 

You know the story about a butterfly flapping its wings and 

causing wind to blow a thousand miles away. It sounds kind of zen, 

ōǳǘ ƛǘΩǎ ǘǊǳŜΦ /ƭŜŀƴ ŀƛǊ ŘŜǇŜƴŘǎ ƻƴ ǎƳŀƭƭ ŘŜŜŘǎ ŜǾŜǊȅ Řŀȅ ŦǊƻƳ 

regular people like you. Simple routines like combining errands and 

switching to energy-efficient lightbulbs are ways you create your 

ƻǿƴ ǎǉǳŀǊŜ ƻŦ ŎƭŜŀƴ ŀƛǊΦ .ǳǘ ƛǘ ŘƻŜǎƴΩǘ ǎǘƻǇ ǘƘŜǊŜΦ LƳŀƎƛne what 

everyone can do together. Squares of clean air springing up 

everywhere. It can happen. It starts with you. Your little changes 

can grow into a larger movement that is blowing across our state. 

Go to GetSquare.org to get started. 
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Figure 3: Brand Board Design 2 

 

LǘΩǎ ƛƴǾƛǎƛōƭŜΦ Lǘ ǎǳǊǊƻǳƴŘǎ ȅƻǳΦ LǘΩǎ ȅƻǳǊ ǎǉǳŀǊŜ ƻŦ ŎƭŜŀƴ ŀƛǊΦ 

LǘΩǎ ƪƛƴŘ ƻŦ ƭƛƪŜ άǘƘŜ ŦƻǊŎŜΦέ hƪŀȅΣ ƳŀȅōŜ ƛǘ ŘƻŜǎƴΩǘ ƎƛǾŜ ȅƻǳ ǎǇŜŎƛŀƭ 

ǇƻǿŜǊǎΣ ōǳǘ ǿƘŜƴ ƛǘ ŎƻƳŜǎ ǘƻ ŎǊŜŀǘƛƴƎ ŀ ŎƭŜŀƴ ŀƛǊ ƳƻǾŜƳŜƴǘΣ ȅƻǳΩŘ 

be surprised how powerful your small daily acts can be. The impact 

of polluted air on health can be measured in every cough and 

ǎƴŜŜȊŜΦ CǊƻƳ ȅƻǳǊ ƎǊƻǿƛƴƎ ŎƘƛƭŘΩǎ ŀƭƭŜǊƎƛŜǎ ǘƻ ǘƘŜ ƘŜŀǊǘ ŀƴŘ ōƭƻƻŘ 

ƘŜŀƭǘƘ ƻŦ ȅƻǳǊ ŀƎƛƴƎ ǇŀǊŜƴǘǎΦ ²ƘŜƴ ȅƻǳ ǘŀƪŜ ŎŀǊŜ ƻŦ ȅƻǳǊ ŦŀƳƛƭȅΩǎ 

square of air, like carpooling once a week and gassing up at night, 

ȅƻǳΩǊŜ ƘŜƭǇƛƴƎ ȅƻǳǊ ƪƛŘǎΣ ȅƻǳǊ ŦǊƛŜƴŘǎ ς heck ς the whole world. 

Because clean air may start with you ς but it will help all 

Oklahomans breathe healthier. The force is strong in you like that. 

Go to GetSquare.org to get started. 
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Figure 4: Brand Board Design 3 

 

Dad might think ȅƻǳΩǊŜ ǎǘƛƭƭ Ƨǳǎǘ ŀ ƪƛŘΦ And, yeah, you might be 

young at heart, but you can still teach him one important lesson: 

¸ƻǳǊ ǎǉǳŀǊŜ ƻŦ ŎƭŜŀƴ ŀƛǊ ƛǎƴΩǘ Ƨǳǎǘ ŀ ǾƛǊǘǳŜΣ ƛǘΩǎ ŀ ƘŀōƛǘΦ ¸ƻǳΩǊŜ ŘƻƛƴƎ 

ȅƻǳǊ ǇŀǊǘ ǘƻ ƪŜŜǇ hƪƭŀƘƻƳŀΩǎ ŀƛǊ ƘŜŀƭǘƘȅΦ ¸ƻǳΩǊŜ ŎŀǊǇƻƻƭƛƴƎ ƻƴŎŜ ŀ 

week and combining your trips. Those small acts are how you 

ŘŜŎƭŀǊŜ ŎƭŜŀƴ ŀƛǊΦ bƻǿ ƛǘΩǎ ǘƛƳŜ ǘƻ ƎƛǾŜ 5ŀŘΩǎ ǎǉǳŀǊŜ ŀ ƭƛǘǘƭŜ ƧƻƭǘΦ 

Kickstart new clean air habits. Enter him (or anyone you know) to 

ǿƛƴ ŀƴ ŜƭŜŎǘǊƛŎ ƭŀǿƴƳƻǿŜǊ ǘƻŘŀȅΦ ¢ƘŜȅΩǊŜ ǉǳƛŜǘŜǊΣ ŜŀǎƛŜǊ ǘƻ ǎtart 

and easier to maintain than standard gas lawnmowers. Cleaning 

ǘƘŜ ŀƛǊ ŘƻŜǎƴΩǘ ƎŜǘ ŎƻƻƭŜǊ ǘƘŀƴ ǘƘƛǎΦ Go to GetSquare.org to enter to 

win! 
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RADIO AND ELECTRIC MOWER PROMOTION  

ELECTRIC MOWER 

The Committee, along with its partners, OG&E Energy Corp. and Black & Decker, continued 

its electric mower promotion. ¢Ƙƛǎ ȅŜŀǊΩǎ ǇǊƻƳƻǘƛƻƴ ǊŜǘǳǊƴǎ ǘƘŜ ŎƻƴǘŜǎǘ ǘƻ ǊŀŘƛƻ ǘƘǊƻǳƎƘ ǘƘŜ 

Citadel group, of KYIS-FM, KATT-FM and WWLS-FM. The group also partnered with the 

Oklahoma City Thunder and Rumble the Bison presented one of the mowers as an added 

bonus.  

 

The promotion involved the giveaway of three electric lawnmowers from a local Black & 

Decker dealer ($1,095 total retail value, based on $365 per mower through Amazon.com). 

With funding from OG&E, a program was developed to promote clean air, lawn care and 

electric power.  
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Listeners were directed to KYIS-FM, KATT-FM and WWLS-FM websites to register to win an 

electric lawnmower courtesy of OG&E and ACOG. One winner per station was selected. The 

Grand Prize winner was awarded their mower by Rumble, the Thunder Mascot! Citadel 

ŎƘŀƴƎŜŘ ǘƘŜ άǎƪƛƴǎέ ƻŦ ǘƘŜ ǿŜōǎƛǘŜǎ ŦƻǊ ǘƘŜ ƳƻƴǘƘ ƻŦ WǳƴŜ ǘƻ ǇǊƻƳƻǘŜ ǘƘŜ /ƭŜŀƴ !ƛǊ 

Campaign.  

The Committee used the clean air website, at www.GetSquare.org and links on the radio 

station websites to collect contest entries. Over 1,000 participants filled out a simple online 

quiz on clean air and ozone. Winners of each mower were drawn through a random number 

database. The mower contest ran in the month of June. 

Citadel ran approximately 25 (:30 second) recorded Clean Air and Electric Mower 

promotions and 25 (:15 second) live liners per week per station for four weeks for a total of 

100 recorded promotions and 100 live liners per station! 

Radio reach for this contest was 36% of A18-34, 16 times. (42% of M18-34, 20 times) 

Three Central Oklahomans won electric lawnmowers, including David Smith of Edmond, 

who gave the mower to his father JackΣ ŀǎ ǇŀǊǘ ƻŦ ŀ ōŜƭŀǘŜŘ CŀǘƘŜǊΩǎ 5ŀȅ ǇǊesent, Steve 

Lindley of Oklahoma City, and Lawana and Michael Martin of Newcastle. 

  

 

           

          Winners included (from left): David and Jack Smith, Michael Martin and Steve Lindley.   
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RADIO 

Engaging citizens in air quality has always been a marketing challenge for the group. Since 

the region remains in good standing with the EPA, it has been difficult to influence citizens to 

take part in preventative behavior. In 2010, the promotion returned to radio with a focus on 

making the emission reduction tips personal. These radio spots were aired in addition to the 

ones mentioned in the previous section. 

Two new :60 second radio scripts and four :15 second liners were produced and ran on KJYO, 

KATT and KTST during ozone season with an approximate reach of 52% of A18-34, 11 times. 

Bonus spots received: 142 (:60) spots, 91 (:15) spots, 159 (:60) online streaming spots, 78 

(:15) online streaming spots 

 

 

άD9b · t!w9b¢{έ {/wLt¢ ς STAR WARS THEME (:60 SECOND) 

[Music: Orchestral, a la the beginning of the Star Wars trailers.] 
[SFX: *kssh!* Light Saber turning on] 
 
DAD: [Faking a slightly British dramatic voice, like Sir Alex Guiness.] LǘΩǎ 
invisible. 
 [SFX: Hum of a light saber. Continues waving lowly in the background.] LǘΩǎ ŀƭƭ 
around you. 
KID: Ooh! Ooh! Like the Force? 
DAD: Uh... kind of... ώ{C·Υ [ƛƎƘǘ {ŀōŜǊ ǘǳǊƴǎ ƻŦŦΦ tŀǳǎŜΦ aǳǎƛŎ ƭƛƎƘǘŜƴǎΦϐ LǘΩǎ 
your Square of Clean Air! 
KID: Ooh! Do I get special powers? I want to shoot lightning out of my 
hands! [Makes lightning sounds] 
5!5Υ hƪŀȅΣ ƳŀȅōŜ ƛǘΩǎ ƴƻǘ ƭƛƪŜ ǘƘŜ CƻǊŎŜΣ ōǳǘ ȅƻǳΩŘ ōŜ ǎǳǊǇǊƛǎŜŘ Ƙƻǿ ǇƻǿŜǊŦǳƭ 
your small daily acts can be. 
KID: Oh yeah, like what? 
5!5Υ ¸ƻǳΩǊŜ ŀƭǊŜŀŘȅ ŘƻƛƴƎ ȅƻǳǊ ǇŀǊǘ ōȅ ǊƛŘƛƴƎ ȅƻǳǊ ōƛƪŜ ǘƻ ǎŎƘƻƻƭ ŀƴŘ ƘŜƭǇƛƴƎ 
your mom combine trips. 
KID: And you help by gassing up at night and carpooling! 
DAD: You got it! Those little things every day add up to a real force for health! 
KID: So my Square of Clean Air is like a part of the galaxy I protect every 
day. 
5!5Υ ¢ƘŀǘΩǎ ǊƛƎƘǘΦ 5ƻ ȅƻǳ ǘƘƛƴƪ ȅƻǳΩǊŜ ǳǇ to it? 
KID: I can do it! 
5!5Υ ώCŀƪŜ ŀŎŎŜƴǘ ŀƎŀƛƴϐ άLΩǾŜ ŀƭǿŀȅǎ ƪƴƻǿƴ ǘƘŜ ŦƻǊŎŜ ƛǎ ǎǘǊƻƴƎ ƛƴ ȅƻǳΦέ 
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KID: Visit GetSquare.org and GetAroundOK.com! 
DAD: (Change voice) Paid for by the ACOG Clean Air Committee, Chesapeake 
Energy and the Oklahoma Department of Transportation. 

άD9b Y COLLEGE FRESHMANέ {/wLt¢ ς FORTUNE COOKIE (:60 SECOND) 
 

[Background: Chinese restaurant. Lots of chatter.] 
 
GUY: Oh man, that is definitely the best lo mein in town. 
GIRL: [SFX: Munching] 
Fortune cookies are pretty good, too. 
D¦¸Υ IŜȅΣ ƛǘΩǎ ōŀŘ ƭǳŎƪ ǘƻ Ŝŀǘ ǘƘŜ ŎƻƻƪƛŜ ōŜŦƻǊŜ ȅƻǳ ǊŜŀŘ ǘƘŜ ŦƻǊǘǳƴŜΦ wŜŀŘ ƛǘΣ 
quick! 
DLw[Υ hƪŀȅΣ ōǳǘ ƛŦ ȅƻǳ ǎŀȅ άƛƴ ōŜŘέ ƻǊ άƻƴ ǘƘŜ Ŏŀƴέ ς 
D¦¸Υ DŜŜȊΣ ŀ Ǝǳȅ ƳŀƪŜǎ ƻƴŜ ƧƻƪŜ ŀƴŘ ƘŜΩǎ ōǊŀƴŘŜŘ ŦƻǊ ƭƛŦŜΦ hƪŀȅΣ L ǇǊƻƳƛǎŜΦ 
Now what does your fortune say? 
GIRL: It saaaays [Clears throat] 
[SFX: Unrolling paper] 
ά! ōǳǘǘŜǊŦƭȅ ŦƭŀǇǎ ƛƴ ǘƘŜ ŦƻǊŜǎǘΦ ! ǿƛƴŘ ōƭƻǿǎ ƻƴ ǘƘŜ ƻŎŜŀƴΦέ hƻƻhhhƻƻƘΦ 
D¦¸Υ ²ƘƻŀΣ ŘŜŜǇΦ ΦΦΦ {ƻ ǿƘŀǘΩǎ ƛǘ ƳŜŀƴΚ 
GIRL: It means doing little things can have a big impact, like your Square of 
Clean Air. 
GUY: Oh, I get that. Like, how I should gas up at night and drive the speed 
limit. Those little things save me a lot of cash. 
GIRL: [Quickly] And-ǘƘŀǘΩǎ-how-you-can-afford-to-cover-the-tab. Check 
please! 
GUY: Wait, what? 
GIRL: Focus here, padawan. Just imagine what everyone can do together 
with these little daily changes. 
D¦¸Υ ώ9ȄŎƛǘŜŘϐ L Ŏŀƴ ǎŜŜ ƛǘΗ {ǉǳŀǊŜǎ ƻŦ ŎƭŜŀƴ ŀƛǊ ǎǇǊƛƴƎƛƴƎ ǳǇ ŜǾŜǊȅǿƘŜǊŜΗ LǘΩǎ 
ƭƛƪŜ ǿŜΩǊŜ ŀƭƭ the butterfly! 
GIRL: Uh, sure, but you should probably sit down. 
GUY: [More Excited] Flap your wings, butterflies! Flap! FLAP! FLAP! 
[SFX: Dishes crashing. Restaurant chatter pauses.] 
D¦¸Υ ώ9ƳōŀǊǊŀǎǎŜŘϐ LΩƳ ƻƪŀȅΗ L Ƨǳǎǘ ƭƻǾŜ ǘƘŜǎŜ ƴƻƻŘƭŜǎ {h a¦/IΗ 
[SFX: Restaurant chatter continues, unimpressed.] 
GIRL: Nice save. Okay, your turn. So what does your fortune cookie say? 
GUY: [SFX: Unrolling paper] 
Lǘ ǎŀȅǎ ά±ƛǎƛǘ DŜǘ{ǉǳŀǊŜΦƻǊƎ ǘƻŘŀȅ ǘƻ ƭŜŀǊƴ ƳƻǊŜΦέ 
GIRL: In bed. 
GUY: Hey! 
GIRL: Paid for by ACOG clean air committee, Chesapeake Energy and 
Oklahoma Department of Transportation. 
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:15 SECOND RADIO LINERS 

COMBINE ERRANDS:  

Your small daily acts can make a difference. Combining errands into a single 

ǘǊƛǇ ƪŜŜǇǎ ƎŀǎƻƭƛƴŜ ŜƳƛǎǎƛƻƴǎ ƻǳǘ ƻŦ /ŜƴǘǊŀƭ hƪƭŀƘƻƳŀΩǎ ŀƛǊΦ ¢ƘŀǘΩǎ Ƙƻǿ ȅƻǳ 

get your square of clean air. GetSquare.org. 

SPEED LIMIT:  

²ƘŜƴ ȅƻǳ ǎǇŜŜŘΣ ȅƻǳΩǊŜ ƴƻǘ Ƨǳǎǘ ōǳǊƴƛƴƎ ǊǳōōŜǊΤ ȅƻǳΩǊŜ ŀƭǎƻ ōǳǊƴƛƴƎ ŀ ƘƻƭŜ ƛƴ 

ȅƻǳǊ ǇƻŎƪŜǘΦ {ŀǾŜ ŎŀǎƘ ŀƴŘ /ŜƴǘǊŀƭ hƪƭŀƘƻƳŀΩǎ ŀƛǊ ōȅ ŘǊƛǾƛƴƎ ǘƘŜ ǎǇŜŜŘ ƭƛƳƛǘΦ 

¢ƘŀǘΩǎ Ƙƻǿ ȅƻǳ ƎŜǘ ȅƻǳǊ ǎǉǳŀǊŜ ƻŦ ŎƭŜŀƴ ŀƛǊΦ DŜǘ{ǉǳŀǊŜΦƻǊƎ 

GAS UP AT NIGHT:  

Sunny days are great for relaxing outside. Why waste it by gassing up during 

ǘƘŜ ŘŀȅΚ Dŀǎ ǳǇ ŀǘ ƴƛƎƘǘ ŀƴŘ ǊŜŘǳŎŜ ǎƳƻƎ ŦǊƻƳ /ŜƴǘǊŀƭ hƪƭŀƘƻƳŀΩǎ ǎƪƛŜǎΦ 

¢ƘŀǘΩǎ Ƙƻǿ ȅƻǳ ƎŜǘ ȅƻǳǊ ǎǉǳŀǊŜ ƻŦ ŎƭŜŀƴ ŀƛǊΦ DŜǘ{ǉǳŀǊŜΦƻǊƎ 

CARPOOL:  

²ƘŀǘΩǎ ǘƘŜ ǉǳƛŎƪŜǎǘ ǿŀȅ ǘƻ ƛƴŎǊŜŀǎŜ ȅƻǳǊ ŎŀǊΩǎ Ǝŀǎ ƳƛƭŜŀƎŜΚ !ŘŘ ŀ ǇŀǎǎŜƴƎŜǊΦ 

Carpooling even once a week is just one way to get your square of clean air. 

Find out more at GetAroundOK.com 

OUT OF HOME 

t9bb {v¦!w9 a![[ άC[h!¢LbD {v¦!w9έ 

This year the campaign tried something 

ƴŜǿ ŦƻǊ ǘƘŜ άƻǳǘ ƻŦ ƘƻƳŜέ ŎŀǘŜƎƻǊȅΦ 

Instead of the traditional outdoor 

billboards, our marketing partners at 

Third Degree Advertising worked with 

Penn Square Mall staff in Oklahoma City 

to advertise in the food court area 

during the months of July and August. 

They created a giant 15 foot square that 

was suspended in the two story atrium. 

The square of clean air is a metaphor 

and symbol that helps promote 

discretionary habits to incorporate into 

our daily lives and extol the health benefits of clean air. During the tax free shopping 
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weekend in August, Clean Air Committee staff set up and booth under the square to discuss 

the program and distribute promotional items. 

The mall gets over half a million visitors during the back to school shopping season. 
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GRASSROOTS ADVERTISING 

HARKINS THEATER 

The only video advertising for 2010 was done in movie theater promotions. The primary spot 

was created in 2008, revised with the new color scheme and energy efficient messages in 

2009, and then reformatted for a movie theater screen in 2010. The promotion ran for the 

month of June and the first half of July. 

The lead character is a man named Dave, and his quest to 

άƎŜǘ ǎǉǳŀǊŜΦέ Dave is an Average Joe who carpools, 

gasses up at night and trip-chains. Dave also likes to save 

money, so he installs CFLs and energy efficient 

appliances. ά5ŀǾŜΩǎ {ǉǳŀǊŜέ ǳǘƛƭƛȊŜŘ ǎǘƻǇ-action 

photographic animation, which was a first for the 

campaign. 

 

STREET TEAM 

Personal interaction was also an important part of the 

2010 Clean Air Campaign. The Clean Air Committee 

members were to several events during the summer 

to engage the public in discussions about clean air 

strategies and each individual can do to help. 

Promotional items were also handed out as a means 

of getting the message out. This year, the Street Team 

was at The Paseo Friday/Saturday Gallery Walk (OKC), 

Jazz in June (Norman), Tax Free weekend at Penn 

Square Mall, and the Downtown Oklahoma City 

Independence Day Celebration. 
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ONLINE MEDIA 

The clean air website (GetSquare.org) was redesigned, with more graphics, friendlier 

navigation, and added emphasis on the new theme and colors. The website was also used to 

promote the lawnmower promotion and CFL pledge campaign. The GetSquare Twitter feed 

and Ozone Alert Day Email Signup were also incorporated into the new design. 

 



Air Quality Public Education Summary 2010 

 

 18 

 

ONLINE ADVERTISING 

The Committee continued Internet advertising this year with ads on KOCO.com and 

Facebook.  The targeted audience was men and women over 18 in the Oklahoma City metro 

area including Edmond, Norman and Yukon. Facebook ads ran throughout ozone season 

from June ς August 2010. KOCO.com web banner ads ran for two weeks in July and two 

weeks in August.  

Facebook: received 9,923,452 impressions with 1,811 clicks  

KOCO.com: received 310,320 impressions among A18-39 with 45 clicks. (KOCO.com receives 

approximately 50,000 impressions/day.) 
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ONLINE ENGAGEMENT 

Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ŀŘǾŜǊǘƛǎƛƴƎ ƛƴ ǘƘŜǎŜ ƳŜŘƛǳƳǎΣ ǘƘŜ /ƻƳƳƛǘǘŜŜ ŜǎǘŀōƭƛǎƘŜŘ ŀ CŀŎŜōƻƻƪ άŦŀƴέ 

page and a Twitter account, to announce Ozone Alert Days and clean air promotions and 

news. .ƻǘƘ ŀŎŎƻǳƴǘǎ Ŏŀƴ ōŜ ŦƻǳƴŘ ōȅ ǎŜŀǊŎƘƛƴƎ ǘƘŜ ƪŜȅ ǿƻǊŘǎ άDŜǘ {ǉǳŀǊŜΦέ Also beginning 

in 2010, the Committee utilized Constant Contact, an e-mail marketing program to announce 

Alert Days, through a graphic html-based e-mail. ACOG also began an agency blog at 

acogblog.wordpress.com where several air quality related postings may be located. 

Additional related content can be accessed at the ACOG flickr photostream and YouTube. 
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COMMUNITY OUTREACH 

 

The Committee supported Bike to Work Day 2010, the sixth άƻŦŦƛŎƛŀƭέ .ƛƪŜ ǘƻ ²ƻǊƪ ŜǾent 

organized in the region by transportation staff at ACOG and the cities of Bethany, Edmond, 

Guthrie, Moore, Norman, Oklahoma City and Yukon. The seven events drew over 500 riders. 

 

 

ACOG staff sponsored a table at 

ScienceFest 2010. Staff interacted with an 

estimated 5,000 school-age children in 

April at the Oklahoma City Zoo to help 

educate them on urban air quality issues, 

particularly ground level ozone. 

A computer simulation model, Smog City, 

was utilized as well as several hands on 

activities including air quality word finds 

and games. This was the ninth year ACOG 

worked at the event. ACOG also 

participated in an on-campus Earth Day 

Event at the University of Central 

Oklahoma. Staff interacted with students on air quality and transportation issues.  

BUSINESSES 

{ǘŀŦŦ ŀƭǎƻ ǿƻǊƪŜŘ ŀǘ ǎŜǾŜǊŀƭ ŎƻƴŦŜǊŜƴŎŜǎ ŀƴŘ άSchmoozapaloozaέ (business to business 

networking) events sponsored by the Greater OKC Chamber. These events were primarily 

utilized to promote and distribute CFLs ŀƴŘ ǘƘŜ ά/ƘŀƴƎŜ ŀ [ƛƎƘǘέ ǇƭŜŘƎŜΣ ŀǎ ǿŜƭƭ ŀǎ ǘƻ 

ǇǊƻƳƻǘŜ ǘƘŜ ǊŜƎƛƻƴΩǎ ƭƻƴƎ-range transportation plan and GetAroundOK.com. 
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Kindle Winner Krista Abernathy 

 

 

 
Mower Promotion 

Kindle Winner Krista Abernathy 

What will you do for clean air? 

Schmoozapalooza 2010 


